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General Studies – 1; Topic: Role of women;  Social empowerment 

 
Women Entrepreneurs 

 
1) Introduction 

 We known that there is a major problem with India’s labour force: the women are missing.  

 India currently ranks 70 out of 77 nations on the Female Entrepreneurship Index. 

 Women entrepreneurs constitute only 10 percent of the total number of entrepreneurs in the 
country. 
 

2) Why India needs more women entrepreneurs 

 Women’s entrepreneurship might be the tool needed to improve the labour force’s gender 
balance. 

 When women have productive, paying jobs, that has a positive impact on their men and children, 
which reflects in higher human development indices. 

 In economic terms, bringing women into the labour force is known to increase the country's GDP. 

 If India’s growth story has to translate into shared prosperity for all its people, then it cannot afford 
to have one half of its population sit out. 

 Women are innately more emotionally intelligent, and with passion, motivation and ambition, they 
make great co-founders. 

 Women leaders in India can be good to invest with because they control the vast majority of 
household spending. 

 Statistics show that business startups with women as co-founders have a bigger success rate than 
those with only men. 
 

3) Reasons for low women labour force participation rate (LFPR)  

 Labour force participation rate (LFPR) for working-age women (15 years and older) is abysmally low 
in India—at about 27%, which is slightly better than Afghanistan, Pakistan and Saudi Arabia.  

 Young women are studying longer. 

 As incomes have increased, women who worked only out of necessity have retreated to their 
homes. 

 As agriculture has come under stress, the rural women have been squeezed out of their farm jobs. 

 Educated urban women haven’t moved into the workforce in considerable numbers. 

 Lack of jobs overall, paired with men taking the lion’s share.  

 Women want jobs that are close to their homes, and have flexible working hours, according to 
World Bank research, and these are hard to come by.  

 There are many jobs to which women’s access is restricted such as those in mines and hazardous 
industries. 

 The gender bias that exists in the Indian society is a big challenge for women entrepreneurs.  

 Fear of instability, prospective quick exits owing to maternity leaves and family priorities have been 
battled by female entrepreneurs. 
 

4) Solution 

 Encouraging entrepreneurship in women can be a good starting point: Women will be creating jobs 
and opportunities for themselves, and bringing other women on board. 
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 Examples from around the world indicate how targeted policy measures can deliver specific goals 
even when the rest of the infrastructure (such as ease of doing business, access to credit facilities 
and affordable childcare) may not be in place. 

 A good example here is Bangladesh, where the export-oriented garment industry has brought a 
large section of women into the workforce.  

 Women must be empowered at an early age to form their own opinions and judgements about the 
world around them. 

 Women need positivity and encouragement to take the leap of faith required to embark upon 
entrepreneurship. This is best provided by her family, including the women.  

 As more women are encouraged to embrace their inner entrepreneur, men must become mindful 
about taking joint household responsibilities. 

 With the advent of innovations like wireless internet, cloud technologies, and intelligent mobile 
devices, entrepreneurs could work flexibly and collaborate seamlessly. 

 From Indrani Nooyi, CFO of Pepsico to Shahnaz Hussain, owner of the biggest herbal cosmetics 
industry in India, India has many women entrepreneurs who are shining in the corporate world. 

 The movie English Vinglish has showed how every day things that women do, like making ladoos, 
can help them open big business chain. 
 

5) Concerns / Challenges 

 Gender segmentation is a double-edged sword - like female-owned or female-led firms tend to hire 
more female workers, male owners and employers have the same tendencies. 

 In the long run gender segmentation is undesirable and inefficient. 

 There are a number of women with great careers and ideas, eager to build companies, but the fear 
of failure and its impact on their personal and professional lives can be an inhibition. 

 Fashion e-commerce companies in India are all-male. A lot of fashion commerce companies in the 
US have female cofounders. 
 

6) Entrepreneurship Development Programmes 

 Entrepreneurship Development Programmes (EDPs) to cater to the needs of potential women 
entrepreneurs, who may not have adequate educational background and skills are being steered by 
the Micro, Small & Medium Enterprises (MSMEs) development organisations. 

 SIDBI has been implementing two special schemes for women 
A. Mahila Udyam Nidhi which is an exclusive scheme for providing equity to women 

entrepreneurs. 
B. Mahila Vikas Nidhi which offers developmental assistance for pursuit of income generating 

activities to women. 

 Loan facility for small business sector under the Pradhan Mantri MUDRA Yojana. 

 The Saha Fund is a private venture fund that promotes woman participation in entrepreneurship.  

 Stand-Up India Scheme facilitates bank loans to Women entrepreneur. 

 Under Annapurna Scheme Government of India helps those women who are into the business of 
food catering.  

 Trade Related Entrepreneurship Assistance and Development (TREAD) under ministry of MSME to 
promote women entrepreneurs. 

 
 


